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Digital innovation is gathering pace
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Why it matters — the cost of not innovating
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Creating competitive edge through faster adoption
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Key innovation roles in the business

CFO CIO CDO

CFOs shift focus Gartner: In the digital PwC: The CDO must be an

from IT budget to world ClOs need bimodal agent of cultural change,
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Big opportunities

Higher profits

Companies with best-in-class customer experience management
achieve year-over-year customer profit margins 527% higher than
their peers, and 359% greater company revenue growth.

Source: Aberdeen Group, CEM Executive's Agenda 2016: Aligning the Business Around the Customer

Reduced costs

Digital supply chains can reduce supply chain process costs by 50%,
reduce procurement costs by 20%, and increase revenue by 10%.

Source: The Center for Global Enterprise, Digital Supply Chains: A Frontside Flip

Better reputations

Innovative brands experience brand value appreciation 9 times more
than brands that are perceived to be less innovative.

Source: Kantar Millward Brown, BrandZ™ Top 100 Most Valuable Global Brands

New revenue streams

86% of consumers are willing to pay more for an upgraded experience,
and 55% are willing to pay for a guaranteed good experience.

Source: The Huffington Post, 50 Important Customer Experience Stats for Business Leaders

Faster growth

Companies with 50% or more of their revenues from digital ecosystems
achieve 32% higher revenue growth and 27% higher profit margins.

Source: MIT Sloan Management Review, Thriving in an Increasingly Digital Ecosystem
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